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CHALLENGES . . . _
Effective metadata enrichment requires collaboration among
ENRICHMENT subject matter experts, data managers, and stakeholders. By working
together, they ensure that the enriched metadata meets the needs
PRINCIPLE 1 of both the service and its users. Subject matter experts contribute
their specialized knowledge, infusing the metadata with valuable
sidaielli o insights. Data managers play a crucial role in curating and refining the
metadata, organizing it for clarity and relevance. Other stakeholders
PRINCIPLE 3 . . . .
provide feedback and requirements, shaping the enriched metadata
SRR A to align with collective goals. This collaborative effort results in

enriched metadata that serves as a powerful tool, guiding users on a

- journey of discovery and insight.

SUMMARY

Collaboration among subject matter experts, data managers, and
stakeholders is essential for effective metadata enrichment. By
combining expertise, meticulous curation, and collective input, the
resulting enriched metadata becomes a valuable asset that fulfills the
needs of the service and its users, facilitating knowledge exploration
and discovery.

Go.Enrich has a long history of integrating and
working with key metadata providers and partners.
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